JOINT MEDIA RELEASE

ESG, IMDA and HECS launch initiative to help heartland
precincts adopt digital tools to increase customer outreach
Announcement was made at the Singapore Heartland Enterprise Seminar 2020
organised by The Federation of Merchants’ Associations, Singapore
MR No.: 039/20
Singapore, Wednesday, 27 May 2020

1. Enterprise Singapore (ESG), the Infocomm Media Development Authority (IMDA) and the
Heartland Enterprise Centre, Singapore (HECS) today announced that they will be driving
digital transformation in heartland precincts through partnerships with curated digital
solution providers. It will first be rolled out in three precincts – Ang Mo Kio, Bedok and
Clementi – where it targets to reach over 400 merchants and will subsequently be
expanded to up to 10 precincts by the end of 2020. This is in line with ongoing efforts by
the HECS to rejuvenate the heartland precincts. The initiative was announced by Senior
Minister of State for Trade and Industry & Education, Mr Chee Hong Tat, at the Singapore
Heartland Enterprise Seminar (SHES) 2020 organised by the Federation of Merchants’
Associations, Singapore (FMAS), which discussed the importance of empowering
business transformation in the current economy.

2. The initiative aims to address concerns from heartland merchants and various Merchant
Associations on the reduced footfall to these precincts due to the lack of digital tools to
engage and reach new customers. These heartland merchants also find it difficult to curate
and source for suitable digital solutions at reasonable costs. In addition, the COVID-19
pandemic has heightened the need to go digital.

3. Through this initiative, merchants located in the three precincts will be able to work closely
and receive guidance from ConnectUpz, DEI and Fave to implement a range of ready-touse digital solutions such as loyalty programmes and payment methods. They can also
on-board online sales channels that are suited to their needs, depending on their current
stage of digitalisation. These three solution providers were appointed following a call-forcollaboration that was launched in February 2020 by ESG, HECS and IMDA (Refer to
Annex for the list of solutions available).
4. Mr Yeo Hiang Meng, President of FMAS and Managing Director of HECS said, “We are
encouraging and strongly urge the heartland retailers as well as the F&B joints to work
with the government to adapt, learn and move towards digitalisation, greater adoption of
technology to improve work flow and e-payment platforms to grow their business further
for the long term.”

5. Mrs Kee Ai Nah, Executive Director, Lifestyle & Consumer Cluster of Enterprise Singapore
and Co-Chair of the HECS Steering Committee said, “The time is ripe for our heartland
merchants to digitalise and bring customers back to the precincts. While the solution
providers are able to offer their tools, today’s entrepreneurs must embrace the notion of
partnership with fellow merchants to explore opportunities for cross-promotion and
precinct-wide loyalty programmes. We believe such collaborative efforts will be the way
forward to sustain and grow our heartland enterprises.”

6. Ms Jane Lim, Assistant Chief Executive, Sectoral Transformation Group, IMDA said,
“COVID-19 has presented many challenges especially for the Food Services and Retail
sectors. To help businesses, particularly traditional businesses, we worked with the
industry to make digital tools and resources available to help them adapt to the changing
environments and consumer trends. We are glad to collaborate with industry partners to
support our SMEs to go digital and adapt to the new normal.”

7. Merchants of the three precincts who are keen to sign up for the initiative can do so through
HECS’ website. HECS business advisors, together with the three partners, will provide 1on-1 consultation with merchants to advise on the products suitable for them and costs
involved.
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Singapore Heartland Enterprise Seminar
8. Organised by FMAS, with the support of ESG, Housing and Development Board (HDB),
IMDA and the National Environment Agency (NEA), SHES 2020 is into its fifth year. It is a
platform for heartland retailers to share success stories, exchange ideas and business
opportunities, and leverage on practical business ideas such as transforming from
traditional business methods into new business ideas and methodology with the help of
technology. This year, SHES, which took on a new format of a webinar, explored the theme
“Empowering to embrace the new norm and transform amidst a bleeding economy”.

9. Aside from SHES, FMAS also organises the Singapore Heartland Enterprise Star Award
(SHESA) to recognise the efforts that have been achieved in three aspects, namely, new
perspective on the heartland landscapes; innovation and technologies to enhance the
heartland businesses; and attracting young entrepreneurs to start businesses in the
heartlands.

10. To drive digital transformation of heartland merchants, FMAS set up the HECS in 2019 to
engage merchants on the ground. Most recently, the HECS team hosted a series of
webinars to equip merchants with the skillsets to kick-start their digital journey.

Annex A: List of solutions available for the initiative to drive digital transformation in heartland
precincts
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About The Federation of Merchants’ Associations, Singapore
The Federation of Merchants’ Association Singapore (FMAS) was established in 1985 as a
non-profit organisation to represent interest of merchants operating in the Housing and
Development Board (HDB) neighbourhood and town centres, as well as stallholders operating
in the National Environmental Agency (NEA) hawker centres and markets.
About Heartland Enterprise Centre Singapore (HECS)
Set up in March 2019, the Heartland Enterprise Centre Singapore (HECS) is a dedicated
centre to champion the rejuvenation of heartland town centres and businesses. HECS works
closely with merchant associations to tailor their enterprise transformation efforts, workforce
upgrading programmes and place-making activities. In addition to supporting merchant
associations, the centre provides business advisory services and also conduct upgrading
programmes for heartland merchants.
HECS is a wholly-owned subsidiary of The Federation of Merchants’ Associations, Singapore
(FMAS) and supported by Enterprise Singapore. Our three key pillars of work are business
transformation, workforce upgrading and placemaking. Participating Merchants’ Associations
include Ang Mo Kio Constituency Merchants’ Association, Singapore Bedok Town Merchants’
Association and Chong Pang City Merchants’ & Hawkers’ Association.
For more news and information, visit www.hecs.com.sg or follow HECS on Facebook
Heartland Enterprise Centre
About Enterprise Singapore
Enterprise Singapore (ESG) is the government agency championing enterprise development.
We work with committed companies to build capabilities, innovate and internationalise.
We also support the growth of Singapore as a hub for global trading and startups, and build
trust in Singapore’s products and services through quality and standards.
Visit www.enterprisesg.gov.sg for more information.
About the Infocomm Media Development Authority (IMDA)
The Infocomm Media Development Authority (IMDA) leads Singapore’s digital transformation
with infocomm media. To do this, IMDA will develop a dynamic digital economy and a cohesive
digital society, driven by an exceptional infocomm media (ICM) ecosystem – by developing
talent, strengthening business capabilities, and enhancing Singapore's ICM infrastructure.
IMDA also regulates the telecommunications and media sectors to safeguard consumer
interests while fostering a pro-business environment, and enhances Singapore’s data
protection regime through the Personal Data Protection Commission.
For more news and information, visit www.imda.gov.sg or follow IMDA on Facebook IMDAsg
and Twitter @IMDAsg.
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ANNEX A
List of solutions available
Solution Partners
ConnectUpz

Brief Overview
Solution type: Loyalty Platform
For on-boarded merchants:
 Promote their business in a geo-fenced mobile app
 Capture and store their customer database
 Customise their loyalty rewards program
 Send promotions to their followers
 Create a website landing page.
Fees:
 Based on one-time subscription fee
 Discounts available for heartland enterprises
For more information on the product offerings, please contact:
Vijay Kumar, vijay@connectupz.com

Dei

Solution Type: E-commerce Platform and Provider Payment (Integrated payment partners)
For on-boarded merchants:
 Each merchant will have their own online store with their top-selling products onboarded for them
 Merchant Information Console (a dashboard) to get detailed reports on their inventory, customers and
sales
 Built-in SEO implementation which increases merchant and listing visibility on search engines
 Listing of products across multiple e-commerce platforms like Shopee, Qoo10 and Amazon, as well as on
third party applications such as i+Living and FWapp
 Enrol into a precinct-wide loyalty programme. Incentivising customers to purchase from Dei merchants
(both online and offline)

Fees:
 Based on commission and rates dependent on merchant category
 Discounts available for heartland enterprises
For more information on the product offerings, please contact:
 Sudhan Raj, sudhan@dei.com.sg
 Jay Varman, jayvarman@dei.com.sg
Fave

Solution Type: E-Commerce Platform and Payment Provider
For on-boarded merchants:
 Unified acceptance of low cost cashless mobile payments. Flat lower rate for all SMEs to accept Visa,
MasterCard, AMEX, GrabPay, Alipay
 Digital loyalty program for each merchant replacing physical stamp cards, membership cards, gift cards
(eCards) and having one platform to administrate all which increases repeat customer rate up to 70% and
can be optimised for peak / non-peak hours
 Marketing with promotional digital vouchers that brings the physical business promotions online not only
onto Fave platform but as well as integrated partner platforms such as Carousell, Lazada and more for
bigger reach
 Operational efficiency with digitised menus and table ordering service for merchants to reduce staff cost,
increase turnaround time
 Pre-approved loans and access to hassle free financing through the partnering financial institutions
 Access to data insights about business performance, customer behaviour and trends with smart
recommendations to further improve and grow business
Fees:
 Based on commission and rates dependent on merchant category
 Discounts available for heartland enterprises
For more information on the product offerings, please contact:
 Laura Chong, laura.chong@myfave.com
 Quelyn Koh, quelyn@myfave.com

Page 6 of 7

About ConnectUpz:
ConnectUpz is a platform that promotes niche and independent businesses to their local community and helps them to connect with their
customers both offline and online. Their goal is to redefine the small business ecosystem through data capture and providing a sustainable
customer loyalty program created by merchants for their customers.
For more information, visit http://connectupz.com
About Dei:
Dei Holdings Pte Ltd was incorporated in 2015 and their marketplace, Dei.com.sg was launched in 2016. From its incorporation, Dei has been
operating as an online marketplace and logistics service provider for the traditional merchants located across Singapore. Dei aims to become a
Hyperlocal omnichannel for individual communities in the region that offers a full range of goods and services. Their mission is to build a consistent
and seamless shopping experience both online and offline for all customers, offer efficient fulfillment services to marketplace partners and to
convert all retail stores into fulfillment centers.
For more information, visit http://www.dei.com.sg
About Fave:
Fave is the next generation Digital Merchant Platform that empowers offline merchants to grow and connect with their customers in a whole new
way. Fave is on a mission to accelerate the offline world’s transition to the digital economy by putting growth at the centre of their merchants,
customers, people and partners because growth is good for everyone.
Fave operates as an O2O (online to offline) business model which allows retailers to attract consumers online and compels them to visit physical
retail stores by either making an attractive voucher purchase in advance or having attractive incentives while at the store. The Fave business has
two platforms: FaveBiz (mobile & web) for businesses and Fave (mobile & web) for consumers.
For more information, visit http://myfave.com
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